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PUBLIC IMAGE

Story telling lies at the
heart of our brand
Jill Slupe/District 5650
Public Image Chair

Knock, knock.
Who’s there?
Radio.
Radio who?
Radio not, here we come!
We are the Public Image chairs. Although I am new to the
role, I am energized and armed to help my District and the
Zone live the Rotary story. I loved learning to create inspiring videos, Brand Central tools and storytelling with words
and images.
We are Rotarians because we make a difference, and storytelling lies at the “heart” of our brand. My heart, like yours
was touched this week (at the Zone Institute). It ached when I
heard about getting our MOJO back. I was teary watching the
Rotary videos, joyful at the thought of going to Houston next
year, and grateful when Jennifer Jones shared her story of
making an entry in her gratitude journal. Our leaders merged
meaning and emotions to make it personal. They moved me,
inspired me, and friended me. They touched my heart and
now it is our job to show others how to use their heart and
connect with their members and communities.
There are tons of tools; our Public Image class highlighted
examples to help the clubs look good, sound good, and uncover
the best story. Here is an example of the photo editing app
App.poaphotos.com which adds a message to a photo:

An ordinary photo
like this ... in only
45 seconds, can be
transformed to a
dynamic photo like
this (below)!

Before

After

Brand Central
https://brandcenter.
rotary.org/en-GB offers our members a
world of possibilities
with its tools, so they
can generate meaningful connections by
sharing stories.
Our members are
our public image and
we would like them to
share their “why,” because emotions keep
us involved in projects,
in attending meetings,
and in supporting Rotary.
We have all the tools
to tell the stories, eyeto-eye and heart-toheart. Please open
your heart and share
your why.

Linda Peterson, Zone Public Image Chair (l), with RI Director
Larry Dimmitt, PDG Blanche Parks and Rotary International
President-Elect Holger Knaack, (Germany).

District 5710 tells Rotary's story
with photo journals, March for
Polio at state capitol
By Blanche Parks/District 5710
District Governor 2018-19

District 5710 was the winner of the Rotary Zone Institute
Public Image Award on Sept. 28, 2019, at the Rotary International Zones 25B and 29 Institute in Overland Park, Kansas.
The campaign titled, "Where In the World Is the District
Governor?", was a photo journal featuring the District
Governor visiting each club, projects, and events featuring District Rotarians as "People of Action" in a variety
of settings throughout the year. Photos of Rotarians were
posted on the district website and in the district newsletter. The campaign was well received by District Rotarians.
District 5710 Committee members were District Governor Blanche Parks, Public Image Chair Eugene Williams
of the Rotary Club of Downtown Topeka, and technology
chair Vernon Turner of the Manhattan Rotary.
A District YouTube Channel was established on the
website for Rotary ads and information, and for clubs to
post Rotary videos of their projects and events.
The committee was involved in the planning of the first
District World Polio Day at the Kansas State Capitol Building. This event was live streamed and featured on several
TV news stations.
A March for Polio was held around the Capitol Building.
Public Image members led the march. There was participation from Rotarians throughout the district, state government officials, legislators, and local elected officials. The
program featured testimonials from polio survivors. An
article was sent to the Rotarian Magazine.
The Public Image Team was also involved in the media
and publicity portion of the District Conference held in
April 2019 titled, "Follow the Yellow Brick Road to Topeka
Kansas ."
The District 5710 Rotary "People of Action" Campaign
was a great success, thanks to the involvement of Rotarians who are People of Action in our District in Rotary
Zones 25 and 29!

